








Social and Cultural Affairs

Let’s call this course: “Belgium: the rough guide!”
To become familiar with the Belgian and Brussels
model, to be able to make judgments about it,
regarding the European context in which it is
embodied. A guided visit to Brussels is one of the
activities.

The PR-case studies help the students to develop
a communication strategy and plan, starting from
real life cases.

A number of guest lecturers from European
universities and companies present their specialty
PR-topics on campus. Academic knowledge
combined with professional experience.

Europe in the Media

This cluster is composed of four courses:
European institutions and lobbying (about the
main lobbying and networking functions and
institutions of the EU), Trends in media (about
how commercial logics have changed the
media and about the future of social media),

a geopolitical approach of Europe (geopolitics,
European Union, National Identity, Eurosphere,
Treaty of Lisbon, the place of the EU in the world
by 2025, the Eastern Partnership of the EU and
the Union of the Mediterranean) and finally:
European Media Scene.

The latter is about the similarities and diversity of
the European media scene. It offers an analysis
of the political, technological and juridical context
of the media morphology, which helps

to understand the media globalization debate.

European Economics and Trade Politics

You gain a better understanding of the European
surrounding factor of companies and the
interaction between the EU and the economic
actors, this way adopting a critical attitude about
the European integration process.

Marketing

Five topics make this module: Marketing
Communication, Intercultural Management,
Intercultural Marketing Communication,
Topics of Marketing and a Business Game.

The Marketing Communication course gives
insight into the relationship, the combination
of and the communicative power of several
marketing communication instruments.

For that reason, it starts with the situation

of marketing(communication) in the overall
company strategy.

Intercultural Management is a mutual course

for both Marketing and Public Relation modules.

The aim of Intercultural Marketing
Communication is to give insight into

the differences in marketing approaches,

due to cultural differences. It is offered as

an e-learning module.

The ‘Topics of Marketing’ are offered by guest
lecturers from partner universities.

Advertising Case

You develop your own advertising strategy for
a given brand, after an analysis of the market.
The work is done is small groups, coached by
a professional. Only for students who have
Marketing in their programme.



Multimedia

In this course students get acquainted with the
Web 2.0 possibilities, just as Web 3.0 is on its
way... In the second part of the course students
learn to produce, process and manipulate all kinds
of images. A workshop to acquire the necessary
skills of typography and lay out to produce
communicative presentations, adds to the
workload. Final part is Visual Literacy and Digital
Storytelling.
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Visual language is the ‘look and feel’ of design,
created by such elements as colour, proportion,
letter form, shape, texture etc.. Visual literacy

will help to understand visual language.

Digital storytelling is the modern expression of the
ancient art of storytelling. Students get to know
the parameters of form of the visual imagery

and will be able to assess the use of illustrative,
photographical and digital techniques and styles
in view of the communication objectives.

Creative Writing

Primary aim is to discover whether you like
writing or not. Secondary aim is to know some
tools that can help you to draw up your own
creative texts. The course makes you aware that
writing is something anybody can to a certain
extent, if only given a push in the right direction

and keeping in mind the fact that it is hard work.

Advanced level of English is required.

EUTS

Communicative English
This course focuses on improving (business)

communicative skills in interactive workshops,
role plays and intensive exercises in class.

Basic Dutch

This evening course is offered by an external
language institute.



AND

A well motivated student of communication
management, marketing or related study
fields with an open mind, a good knowledge of
English (advanced level) and eager to acquire
communication skills in an international
environment.

Please note that there should be a partnership
between your university and Artevelde University
College Ghent.



Before you apply, read the
additional information

on the programme on
www.mocoma.be.

Regular updates are
executed.

After obtaining the
permission of your
international office, you can
apply by filling in the form on
www.artveldehs.be/English/
international courses/
International Courses
application form .

Follow the instructions
carefully.

Send a copy of the application form to the MOCOMA-coordinator
together with

A motivation letter

Transcripts of records of your previous year of study
(preliminary) choice of topics (to be confirmed 4
weeks before the start of the term)

Proof of language ability, e.g. a confirmation from
your university or a certificate from an official
language certification institute (TOEFL, IELST...)

Applications for the spring semester should be sent
before December 1.

Spring semester starts around the second week of February and ends
on June 30. Check the website for the exact dates.
Exams take place in the final weeks of the term.



It is our policy to accommodate incoming
students as much as possible in the rooms of
our outgoing students. This ensures the best
integration possible.

The average price of a single room in Gent is
€250 — 350 a month.

You have to use the housing application form
on our website to apply for accommodation, to
inform us about the exact date of your arrival
and departure and to provide us with other
useful information.



For more info

contact the MOCOMA coordinator

Hilde Eeckhout // Arteveldehogeschool
Voetweg 66 // B 9000 GENT // Belgium
hilde.eeckhout@arteveldehs.be

tel. +32 9 234 73 24 // www.mocoma.be
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